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NUTRIEN IS THE WORLD'S
LARGEST SUPPLIER

of agricultural inputs and services, playing
an important role by helping producers to
iIncrease food production in a sustainable,
responsible and safe manner.

WE PRODUCE AND DISTRIBUTE
ABOUT 25 MILLION TONS

of potassium, nitrogen and phosphate
throughout the world. With this capability
and our leading agricultural retail network,
we provide agricultural inputs, services
and solutions to growers in more than 2,000
locations across North America, South
America and Australia.

WE OPERATE WITH A LONG-
TERM VISION

and we are committed to working with
different strategic partners on our
economic, environmental and social
priorities. The scale and variety of our
infegrated portfolio provide a stable
earnings base, growth opportunities

and return on capital to our shareholders.

. -
L hia ¢
N\ _ .



América
do Norte s

0 Varejo @ Potassio
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SALES it NET EARNINGS EMPLOYMENT

o1y approximately
- US$ 37,9 billions - US$ 12,2 billions  US$ 7.7 billions CX 24700

A

'This is a non-IFRS financial measure. See the “Non-IFRS Financial Measures” section of Nutrien’s Management's Discussion & Analysis ("MD&A") dated February 17, 2022 for the year ended December 31, 2021, which
information is incorporated by reference herein. Such MD&A are available on SEDAR at www.sedar.com.
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Operates in 4 countries: Brazil,
Argentina, Chile and Uruguay,
with e Uruguai, with 200
commercial units between
stores, agrocenters and
Experience Centers.

operation in

Latin America
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Employs around has 4 fertilizer blenders, 2 )
3,8 mil people soy seed production chie
units and 5 indusiry plants

Argentina
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operation in Brazil

© @

invoices about operates in retail with 130
US 1,5 billion* commercial units between stores
and Experience Centers, and
counts on around 700 specialized
technical sales consultants o
serve the farmer in all stages of
the production chain

FERTILIZANTES

Loveland Loveland Bio

Gsementes s ®
OldAS  ;grichem
PRODUCTS semeando tecnologia alimente cada detalhe

* Nutrien Brazil 2022 result

employs arounad

© ©

has 4 fertilizer blenders, 2
grain warehouses 2 soy
seed production units and
1 nutritional plant

3,000 people

our high-performance product brands in
the nutritional, fertilizer and seed categories
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operation in deZlI
presence in the states of -t ‘

Sao Paulo, Minas Gerais, Q)
Espirito Santo, Rio de o
Janeiro, Goias, Mato ,

e

Grosso do Sul, Mato o OIS G focom -
o . | BAHIA
Grosso, Tocantins, Sae D G, e

Bahia, Rondonia, Acre, ks g SV D)

’ — B Offices | L m e
Para e Maranhao. B Mixers W, B0 § punas cenns &)
. PlOﬂTS MAT([I))OGSR&SSO @ D.D@? _ ESPIRITO SANTO
We are expanding our Stores I Sﬁggg
national agribusiness B Experience Centers B0 RIO DE JANEIRO
operations € coverage 1o
other states.
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Now we are
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In 2018, with agrichem ® ¢ TEC AGRO Necordsof ARCA ", Safra chc

the merger of
Agrium and Potash
Corp, Nutrien is born
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side by side

 farmer

with innovation and technology tools combined with agile and reliable
. - = A=
service, Nutrien offers the farmer a platform of

o= 0682 . -
o | Integrated products and services
D;:;E-'-':. o m :. c for all'stages of the production chain
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Financial
Hlelalallale and Planting Nuftrition Solutions
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Soil Crop Crop
Preparation Protection Cycle
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v Customized offers

ffers based on farmers' needs
v Complete portfol
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Equity, Diversity and Inclusion

Be recognized as a company that values, encourages and enhances
the individual characteristics of each person by creating fair and
equitable development opportunities and strengthening a respeciful,
open and inclusive environment.

Strategic Education and Internal
positioning awareness development
Affirmative . .
EDI in selection Chain impact
Nuirien
i | Dimensions N N N
)
RACES AND
GENDER ETHNICITY LGBTI+
SECURITY INTEGRITY INCLUSION RESULTS

Feeding The Future



our

MTments

All our activities are guided

oy our and
We have with:
The laws and policies of the countries where we
operate
Our people

Safety, health and the environment
The shareholders

QOur customers and suppliers

QOur communities

We have an
to receive complainfts:

Www.nutrien-integrityhelpline.com
0800-892-0683




www.nutrien.com.br
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